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1. The Finnish border regions have chosen a strategy
Project co-ordinator and chairman to promote business and tourism with and to Russian
of the secretary of Lappeenranta-  neighbours.
Imatra Regional Development
Programme 2. Lappeenranta has 60 000 inhabitants, but inspite of
that is the most popular tourist center in Finland after
Helsinki measured by the Tax Free statistics and
amounth of foreign tourists.

3. Your region needs to have:
- agood public-private-partnership
- investinit’s own strengths
before getting a tourist friendly imago. Marketing
alone is not enough to rise the amounth of tourism
income.
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